PRINTERS’ INK. 


A JOURNAL FOR ADVERTISERS, 


NEW YORK, DeceMBER 1, 1889. No. 10. 


To Florists, Nurserymen, and Seedsmen: 


Your attention is respectfully called to 
the advertising columns of the 


San Francisco Weekly Examiner, 
65,000 COPIES, WEEKLY! 


(Sworn Circulation), 


Or three times that of any other Weekly 
published on the Pacific Slope; reaching every 
Town and Hamlet from the border lines o7 
British Columbia, on the north, to the border 
lines of Mexico, on the south. Its advertising 
columi:; mean gold to those that use them. 


DAILY CIRCULATION, 55,640; 
Sunday Circulation, 62,544. 


for further particulars, address— 


E. KATZ, 


MANAGER EASTERN AD. DEP’T, 


18 Tribune Building, New York City. 
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ADIES HONE 
FeLADIES vers 


Pays the highest prices for the best ob- 
tainable matter in all its departments. 
It caters to the best ciasses of society 
and is in a position to command the best 
thoughts of the best writers, and the ser- 
vices of the most distinguished Ameri- 
can Artists and Engravers. Its adver- 
tising columns are as carefully edited as 
the editorial page and are always filled, 
weeks in advance, by the best known 
and leading advertisers of the country. 
The confidence with which readers 
regard its advertising columns is so 
strong that results are DOUBLE what would 
be expected from the same circulation in 
a combination of other mediums. ‘The 
demand for its space is such that an ad- 
vance in adv ertising rates 1s contem- 
plated for the coming year. Present 
rate $2.00 per line each insertion with 
no discount for any length of time or 
amount of space. 


Corea for the past year 542,500 conten each issue, NoT including Novem- 
December numbers, of which we print one million copies each. 


CYRUS H. K. CURTIS, Pus.isHer, 
PHILADELPHiA, Pa. 





PRINTERS’ INK. 


A JOURNAL 


FOR ADVERTISERS. 


ENTERED AT THE NEW YORK Post Orrice AS SECOND-CLASS MAII-MATTER. 


Vol, II. 


NEW YORK, DeceMBER 1, 1889. 


No. 10. 


ONE PRICE ONLY. 


A rule of the business management 
of a newspaper, which, by reason of 


having proper exception, takes 
rank in the list of irrefragable laws, is 
that requiring an inflexible schedule of 


The necessity for this, like 


no 


prices. 
that of divorcing the news from the 
advertising columns, arises out of the 
very nature and relation of things, and 
upon these two commandments hang 
all the law and the profits of the busi- 
ness—no pun intended upon the sacred 
Instead of other 
branches of trade, as by mental acumen 
and high profession the 
should, it lags behind them all in the 
practice of the one price rule. No 
other large traffic is attempted on 
other foundations. Even the leading 
houses of that class from which 
ing practices take the name, now ad- 
here to the principle of 
What is the reasoning of the case? 
There is a sort of guarantee in the 
fact of one price that it is a reasonable 
price, else the customer would be lost 
to the competitor who should offer a 
lower figure. The display of prices 
upon articles in a show window im- 
plies their reasonable price. More- 
over, there is rank injustice to your 
generous regular patron in granting a 
lower figure, to reward niggardly 
pressure from a transient. The mer- 
chant allowing this is guilty of bad 
faith which deserves to and does lose 
him future patronage. How are these 
principles different as applied to the 
merchandise of advertising space, save 
that their importance is multiplied by a 
powerful factor? The intangible value 
of an advertisement needs this firm- 
ness of price as evidence that the pub- 
lisher himself regards it as valuable. 
But a still deeper philosophy is in- 


word, leading 


newspaper 


jew- 


one price. 


volved in the different relations which 
our traffic bears to the great law of 
supply and demand. The rule of its 
operation in other lines is that scarcity 
“bulls” while over-production ‘*bears’’ 
But when 
scarcity of advertising space ? 


prices. was there ever 
When 
not over-production? If, 
therefore, this rule is to apply equally 
to our traffic and over-supply, ever 
operate to precipitate prices 
vious that irretrievable 
That, however, which measura- 
bly relieves publisher from the 
necessity of meeting the cut prices of 
another is the significant fact that no 
two sell essentially the same thing. 


was there 


it is ob- 


doom awaits 
us. 


one 


No two papers have the same client- 
age. The door of 
case is kept by the publisher alone, 
and he may dictate the terms of ad- 
mission. 


audience in each 


His sword of defense, how- 
ever, is two-edged, enforcing an equity 
If the price is undeviat- 
ing and unreasonable, the advertisers 
in. Not that he can 
buy the same article elsewhere, but be- 
cause unable profitably to use it. The 
publisher will only be able to stand up 
against the ingenious and combined 
upon schedule of rates 
he has first a self-respecting 
sense of their fairness, and second, 
when his vision is clear enough to see 
that the lowering of his price to secure 
a jewing not what it 
seems, so much clear gain to his bank 
account to-day, but is only discount- 
ing his revenues for to-morrow, and 
that at a ruinous rate. The dicker- 
ing advertiser whose importunity se- 
cures the cut price will not be satis- 
fied that he might not have obtained 
a still lower figure if he had only 
contended longer for it, and will be 
less likely to come again.—W. /. 
Richards. 


against him. 


will not enter 


assault his 


when 


customer is 
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A CRITICISM OF THE NEWS- 
PAPER DIRECTORY. 


The following indicates the views 
entertained of the American Newspa- 
per Directory by an intelligent publish- 
er who is able to criticise fairly and will- 
ing to take pains to have his neighbors 
set right. 


BrookiyN CHRONICLE, ; 
Brook yn, Iowa, Nov. 11, 1889. { 
Publishers of the American Newspaper Di- 
rectory, New York City: 

Dear Sirs—The ratings in the specimen 
sheet don’t appear to me to be satisfactory. 
There are some mighty good weekly papers in 
this State you have rated way down. have 
made quite a study of lowa newspapers, hav- 
ing served three terms as Secretary of the lowa 
Press Association. In the first place, you 
can’t get such itemized statements of the num- 
ber of papers issued from an office during the 
year unless the publisher prevaricates, There 
is not a weekly paper (except those which are 
made up from dailies) which run and retain 

ressman’s sheets. A publisher may guess at 
it, but he can't give the exact number. The 
work you have in hand I admit is very diffi- 
cult, Respectable publishers give about the 
exact number of circulation, while irresponsi- 
ble ones put theirs—and will swear to it in 
some instances away above. You probably 
know this as wellas 1. I don’t know how you 
can remedy it, but it don’t look right to see it 
in your directory which is taken by adver- 
tisers to be official. 

You have us rated at K 1, when our circula- 
tion for five years has not been below goo, and 
for three years has exceeded 1,100. je now 
have a circulation of 1,300, and for three 
months have had 1,600 and more, but most of 
that has been campaign and extras for adver- 
tisement. 

Take the Waterloo Reporter (marked K 1) ; 
if they havn’t 1,500 to 2,000 they havn’t one. 
The Estherville Vindicator (marked L 2) has 
not less than 600. The Oskaloosa Herald 

marked I 1) has from 2,800 to 3,000. The 

rinnell Heradd (marked K 2) has about 1,200 
and is a semi-weekly at that, while its neigh- 
bor, the Signad (marked J 1), has less. The 
Montezuma Xepudlican (marked K 2) de- 
serves better treatment. The Washington 
Press (marked K 2) is 1,500 or better. I could 
goon and mention others, but in a hurried 
glance these are the most glaring. You have 

bably done your best to get at the truth, 

ut you have made errors in taking the state- 

ments of other men than the honest men who 
run these papers. 

There is some dissatisfaction among certain 
home publishers that you are partial in your 
directory, favoring only those who patronize 

ou in your advertising and your directory. 
i have tried to put their hearts at rest on that 
score, but can’t satisfy them. Pardon this 
lengthy epistle. You ask for information and 
I have tried to give you a little. 


Very respectfully, F. R. Conaway. 


The American Newspaper Directory 
has made progress and grown better 
every year since its establishment in 


1869. Among the causes which have 
tended to this end is the good will, the 
ew pore to lend a hand, which is so 
well indicated by Mr. Conaway’s tem- 
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perate, judicious and intelligent letter, 
which conveys needed information in a 
spirit which carries with it conviction 
of knowledge and good faith. 


> 


POETIC. 


There is ‘‘ music in the air,” not 
over-loud or deep, now, but with a 
well-defined cresendo tendency. Music 
with a ‘‘ go” to it, and possessing to 
many ears the elements of an enjoy- 
able harmony. The theme of the 
music is ‘‘ higher, higher, let us climb ” 
out of all the sloughs and mire and 
dirt which hinder and mar the business 
of newspaper advertising. When that 
music is taken up by the full band, or 
sung in grand chorus, things which pre- 
sent an appearance of evil will be laid 
aside, or purged of such appearance. 
An immediate reformation of human 
nature isn’t expected, but the press, 
with its acknowledged position as con- 
servator of public rights, and as well of 
public morals, is not feeling happy 
under sundry pretty loud charges of 
false circulation statements, bad faith 
in prices, etc., lodged against it, and 
such offenses, whether committed by 
the publisher, the general, or the 
special agent, will not long be careless- 
ly condoned. All that is false in this 
whole relation is going to have a shak- 
ing up ‘‘in the good time coming,” 
and it is probable that some things 
not ‘‘ false” fer se will be recognized 
as evils de facto and retired.—Amert- 
can Advertiser Reporter. 

-o 
A WESTERN SALUTATORY. 





THE KENT ADVERTISER. 





THURSDAY, NOVEMBER 7, 1889. 





Washington. 
No, 1. 


Kent, .King County, 
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SHAKE, BROTHERS! 

We are peaceful, patient, long-suffering, 
lowly and meek; but if any of our elder 
brothers of the neighboring or surrounding 
press imagine that for that reason it will be 
safe for any of them to criticize the orthog- 
raphy, grammar, literary status, religious 
tenets or political utterances of The Kent 
Advertiser, just let them hop into the dish 
and tackle their salad. We will proceed to 
correct their conclusions by walking about, 
ankle deep, in the pulp of their macerated 
carcasses, till a coyote wouldn't wallow in 
their remains. 

Shake, Brothers, all around ! 
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THE ADVERTISERS’ MECCA 


IS PITTSBURGH. 


A remarkable institution has come 
to light, which is known as the Pitts- 
burgh Literary and Advertising Bu- 
reau, and of which Mr. Nichols is 
manager; having for address P. O. 
Box 442, Pittsburgh, Pa. It appeals 
for patronage to the advertisers of 
America. Mr. Nichols, in speaking of 
his capacity to serve them, modestly 
Says: 

Having had over thirty years’ 
as editor, author and descriptive writer—REING 
A NATURAL BORN PoET—and having ready 
writers to assist me, I can render jnvaduadle 
services. in England I have served such ex- 
tensive advertisers as Holloway, Beecham, 
Lea & Perrin, Harper T welvetrees, Colemz an, 
etc.; in America, have written for McLane’s, 
Kennedy’s and Sellers’ preparations also the 
Griffith Chemical Co. (all of Pittsburgh), 
Heinz’s Condiments, Schultz & Co.'s Soaps, 
3arber’s Matches, and numerous other stand- 
ard goods, besides rendering liberal and suc- 
cessful services to prominent Specialty Phy- 
sicians, Manufacturers and Patentees, Will 
you kindly give me an opportunity to prepare 
some copy for you—by the article, poem, or 
in sheets or book form—origina/ designs and 
wording. I guarantee satisfaction and the 
easiest of terms. References furnished, if 
required. 


In another circular Mr. Nichols sets 
forth the scope of his enterprise as 
follows: 


experience 


The aims and objects of this enterprise are 
to undertake the entire (or part) charge of 
your advertising (subject to your approval); 
to do reporting and descriptive writing; sup- 
ply promptly, business paragraphs for the 
papers, or original poetry on any subject; at- 
tractively design and word every size of ad- 
vertisement, on short notice; prepare copy for 
special trade publications, catalogues, price 
lists, guide books, almanacs, etc.; conduct 
correspondence; write up real estate, rail- 
roads, new enterprises and patents; revise 
manuscripts intended for publication; word 
pamphlets, circulars, leaflets and cards—(if so 
desired, also seeing to the printing of the 
same in the most effective style); furnishing 
the latest advertising novelties and giving 
valued information on the subject of adver- 
tising, as gleaned from over thirty years’ ex- 
perience. We also prepare speeches, biog- 
raphies, obituaries, etc.; frame resolutions, 
by-laws, rules and regulations. In short, 
having resort to ample literary talent, and an 
inexhaustible fund of general information, 
we assure you of our ability to supply copy 
on any subject that may be called for. Give 
us a trial. Terms strictly moderate. Drop 
us a postal card for interview. References, if 
required. Specimens cheerfully furnished « 


The advertiser who thinks aat a 
man who knows nothing of his pecu- 
liar business can write an advertise- 
ment better than he himself can, who 
knows ail about it, may as well apply 
to Mr. Nichols as to anybody else. It 
would hardly be worth while to con- 
sult references, for the advertisement 


INK. 

furnished will be either good or bad, 
and no amount of commendation or 
abuse bestowed upon the writer thereof 
will make a good advertisement out of 
a bad one or a bad out of a good. 


— 


A NEW DEPARTURE. 

There has been no more striking 
proof of the growth of advertising 
than is furnished by the latest action of 
the New York Ledger. For years 
shrewd business men have realized the 
immense value of the Ledger as an ad- 
vertising medium, and have offered 
large prices for space in its columns. 
Mr. Bonner was, however, firm in his 
refusal, and the Ledger has stood 
almost unique among weekly publica- 
tions in publishing no advertisements, 
and relying entirely upon its enormous 
sales for its support and profit. The 
issue of November 16th marks a new 
departure in the history of that oldest 
and most deservedly popular of family 
periodicals. In addition to changes in 
make-up and enlargement of the scope 
of the paper, Messrs. Robert Bonner’s 
Sons have at last yielded to the impor- 
tunities of advertisers, and to-day the 
Ledger appears in a handsome cover, 
three pages of which are devoted to 
advertising. 

It is, as I have suggested, one of the 
most significant and noteworthy of 
recent journalistic events. For many 
years Robert Bonner has been regarded 
as the apostle of liberal and effective 
advertising, and his success has been 
quoted as an evidence of the potency 
of printer’s ink judiciously used. But 
he has never allowed advertisers to use 
the great family circulation of the 
Ledger. It was, I fancy, largely a 
matter of pride with him that the 
Ledger should be pointed out as the 
one great paper which could make 
money out of its circulation alone. It 
was, like his collection of fast horses, 
a fad with Mr. Bonner; he was proud 
of the fact that the Ledger could afford 
to refuse advertising.—/ourna/ist. 


oe. 


IN advertising, as in everything else, 
whatever is worth doing at all is worth 
doing well.—S/. Louis Artist Printer. 


No one has drawn more profit from 
the improved methods of printing than 
the advertiser. The progress in photo 
engraving has proven a genuine bless- 
ing to him.—American Bookmaker. 
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THE EDITORIAL THREE. 


PENCIL: 
I’m the stub of a Dixon, 
Well worn with fixin’ 
Copy from sun to sun. 
I toil with creation, 
With ne'er a vacation; 
I’m the all important one. 


SHEARS: 
With a familiar clatter 
I’ve clipped the best matter 
That’s come to this office for years. 
So when you have read it 
Please give me the credit; 
I’m the editorial shears, 


PasTE: 
Oh, I’m made of flour 
And used every hour, 
I’m so very important you see, 
That no editor's table 
Has ever been able 
To prosper at all without me. 


ALL: 
Oh, we are three powers, 
So important all hours— 
We're the editorial three. 
No one is inferior 
But all are superior 
To the editorial * we.” 
—Western Journalist. 
> —— 


PRINTERS AND OLD SHOES. 

No class of men is so fond of old 
shoes as printers. It isn’t that they 
wear old shoes, for they don't, except 
when standing at their case. Then 
they either incase their feet in shoes of 
the most disreputable character, or 
have one or more pairs of shoes that a 
ragman would sniff at, stuck under 
their frames in such a position as to 
attract instantly the attention of all 
who enter a composing-room, and are 
not of it. Everything about the new 
composing-room of the Zimes is in 
the most admirable condition, except 
the shoes. The same old shoes that 
disfigured the old frames in the old 
composing-room ornament the new 
composing-room. When the printers 
marched upstairs, cases in hand, they 
marched down again and returned, 
shoes in hand. They liked the new 
room, with its white walls, its lofty 
ceiling, its abundance of light and air. 
There was absolutely nothing in com- 
mon between it and old shoes, yet the 
printers took great care that not a 
single old shoe should be deserted, and 
the new composing-room of the 7imes 
contains just as many old shoes as did 
the old composing-room in its palmiest 
days. The printer likes comfort dur- 
ing the hours of toil. Old shoes mean 
comfort to him in the fullest sense. 
He stands at his work, and has too 
much respect for the shoes with which 
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the public is acquainted for his feet to 
stand in them at the case. His street 
shoes are, generally, irreproachable, 
and can hold their own in any com- 
pany, except that of the composing- 
room. There they give way to the old 
shoes, and often to shoes so old that 
to imagine them ever new is simply 
impossible.—New York Times. 
> 


CAN IT BE DONE? 


Avucusta, Me., Nov, 14th, 1889. 
Georce P. Rowx.it & Co. 

Gentlemen: From time to time I have noted 
that certain papers publish the postage they 
have paid on their respective papers, as second 
class matter, and have also published the 
amounts paid by all their principal neighbors. 
This has been done repeatedly in New York 
and Chicago. Now it appears to me that if 
there is any way to get at the postage actually 

id by the principal publishers in this country 
it will’enable advertisers to figure their circu- 
lation closer than has ever been possible, It 
furthermore appears to me that any expense 
of collecting such information, no matter how 
great, would certainly be borne by a few ad- 
vertisers. Such information would be wortha 
good deal to me, as an advertiser, and if the 
price of it were a hundred dollars I should 
pay it, and if the price were five hundred dol- 
lars I should pay it just the same. 

I do not think the record at Washington is 
kept in such a manner that the postage paid 
by the individual papers could be learned. I 
think the only way to get such information 
would be through the postmasters. I doubt if 
there is any law which would particularly in- 
terfere with their keeping it secret or giving 
it to the public. Some way might be devised, 
perhaps, that would reach a very large per 
cent, of all the important advertising mediums 
in this matter. 

I throw it out as a suggestion * * * 


ours truly, 
E. e ALLEN. 


o> 


WELL (?) ENDORSED. 


A publisher of a country newspaper 
sends out the following card : 





Have you seen a recent copy of the 


OXFORD COUNTY ADVERTISER ? 


It contains all the Local News full and com- 
plete. It has double the number of sub- 
scribers and four times the number of 
readers of any other paper pub- 
lished in the County. Single 
copy, 4 cents, or $1.50 
per year. 


2,867 Ibs. of ADVERTISERS mailed at 
Norway Postoffice for the quarter ending July 
1, 1889. Total number of papers was 30,672; 
average of 2,359 copies for each one of the 13 
weeks. 





On the reverse side, in bold type 
appears the legend : 
“I AM SOMEWHAT OF A LIAR 
MYSELF.” 
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A TENDENCY OF THE 


TIMES. 


the 
growing tendency on the part of news- 


Everyone must have noticed 
papers to allow their advertising patrons 
For the 
purpose of illustration there are here 


to pick and choose position. 


presented fac-simile copies of pages 


from the New York 7ribune and 
Times, which are usually devoted ex- 
clusively to reading matter. Every ad- 


vertisement is made very much more 
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conspicuous by the arrangement, and 
is without doubt worth a handsome in- 
creased price to the advertiser. Would 
of the New York 
Ledger be seen by more eyes if it occu- 
pied the entire page? Note, too, how 
the Kingsford Starch! the Buckwheat 
Cakes! and the Nervine! all stare one 


the announcement 


in the face: while if placed, as is usual 
with such advertisements, ona page with 
others like them, the tendency to be 
seen would not be one-fourth as great 
as it is here. 


EW YORE DAILY TRIBUNE SOWDAY NOVEMBER ( 1m—TEN PAGES. 
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So fo jon come 








While the country newspapers are 
meeting in conventions and passing all 
sorts of resolutions binding themselves 
to put all advertisements on a page 
where they will not be seen, the city 
newspapers seem to be turning over a 
leaf in the other direction and endeavor- 
ing from day to day to show to what an 
extraordinary extent they can mix up the 
advertisements with the reading matter. 

The New York World was an active 
leader in this direction; but the con- 
servative Zimes, Tribune and other 


papers begin to show that they are apt 
pupils. There is another plan which 
aims to be still more effective, as illus- 
trated on the opposite page. The first 
column is reading matter, the third 
column is also reading matter, but the 
second, with the picture, is an advertise- 
ment set to look like reading matter, 
and this is permitted quite generally in 
papers of the highest class, among 
whom there are doubtless some who 
will not accept a paid reading-matter 


paragraph at any price. 
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to allow to 





THE AGENTS COMM/SS/JON. commission it will be obliged 
Agents. One New York daily allows but two- 
fifths of the usual commission ; but is so uni- 
HOW MUCH SHALL IT BE? form in its rate of charge, and so careful about 


opening new accounts, or recognizing new 
n f th h , Agents, that it is one of the most satisfactory 
At a meeting of the Southern Press papersin America for an Agent to deal with: 
Association . Chattanooga, Tenn., but if its circulation and rate of charge were 
Sow 88 T. G. Rapi f th one-twentieth what they are, the cost of se- 
May 22, 1559, 7 apier, 0 © curing, watching, pay ing and collecting for 
New Orleans Picayune, introduced the the advertisement remaining the same, no 
following resolution, which was unani- Agent could afford to transact the business for 
the compensation he would receive, 
mously adopted : It would seem, therefore, to be natural that 
Resolved, That it is the sense of the mem- 4 rich and strong paper should urge the weak- 
bers of this Association that 15 per cent. com- fF ones to reduce the rate of commission, and 
mission is sufficient remuneration to the regu- thus drive the patronage of the Agents to- 
lar advertising agents for all business sent by Ward the columns of the stronger paper. 
them to our respective newspapers; and it is __ In the American Newspaper Directory there 
recommended that notice to this effect be 4%¢ named 1,397 daily newspapers, and an ex- 
served on said agents, to take effect October 4¢t addition of the circulation ratings accorded 
1, 1889. to all is 4,772,500 copies. It is admitted on all 
" sides that these ratings are in the aggregate as 
In pursuance of this resolution the high as facts will warrant, but for the purpose 
following notice was afterward sent of a comparison to which I wish to ask your 
to every newspaper which was a mem- — let us call the aggregate issue 





ber of the Southern Press Association : To insert a ten-line advertisement in all of 
. 7 eins these 1,3 daily apers one time, an experi- 

GA, TENN., Sept. 2 > 97 ngs » 
SRATTAROOGA, ept. 27th, 1889 enced Advertising Agent will teil you, that 


The above resolution was adopted at the id f d 
meeting of the Southern Press Association in ©O™S! ering cost of printing, postage an 
Chattanooga, May 22, 1889 clerical labor, he ought to charge as much as 

, May 22, " 

I am requested by the president to send the °° dollar a paper, but would undertake the job 

same to every member of the Association, re- = *: 9250 — is possible - he es ~ phe 
a t that € 

esting their signature in approval, a oF Ft,c00, DUS BONE WOUk AEner 
—o ¢ ee nd could do it at a net cost to himself of so little 


upon reply from the various members I am $ 

instructed to prepare a circular to be for- ne ag he foll » dail , 
warded as the official notice to all advertising ow the following daily newspapers have 
agencies. average issues exceeding one hundred thou- 
Please sign the enclosed postal card by your sand copies each issue. All of them claim 
firm name (and I think truly), to issue more than the 

i am, Very truly yours figures I shall proceed to name: 
, very 3, 

_ | Apotpu S. Oc HS, New York World aed 180,000 

Sec’y Southern Press Ass'n. New York News 340,000 

It now appears that some publishers Fhiladelphia Record 100,000 

thought it wise to consider what might Chicago News... .+ 160,000 

Bostor. Globle. ear tues 120,000 


be the result before consenting to tie 
their hands by signing the agreement. _If you will add these figures you find that 
The following letter illustrates the You have a daily issue of 700,000 copies by 
: : A using five daily newspapers; and this is mor 
feeling of one such publisher : than one-seventh of the total of all! Seve 
tttnann, Ch, Ot, 18th, 1889, times 700,000 is 4,900,000 
Mr. Geo. P. Roweit, New York, The New York World demands jo cents a 
Dear Sir: Will you kindly give me your line for advertising in its cheapest place. The 
candid opinion of the probable effect of the New York and Chicago News and Philadel- 


resolution passed by the Southern Press Asso- phia Record ask 20 cents, and the Boston 
ciation. See circular enclosed. The . Globe 12%. Now, if these prices are added 


is the only member of the Southern Press and multiplied by ten, the cost of inserting 
Association in this city and it is necessary for 10 lines once in these papers is $10.25. If the 
me to be careful what papers I sign when by other papers would compete, the job which 
doing so I may drive the different agencies to We are unable to accept for $700, must be 
send their business to the other dailies, taken for $71.75 . 
An early reply will greatly oblige, Do you see where the small papers will 
Yours, very truly, stand with the General Advertising Agencies, 
, Proprietor. if they adopt a rate of commission which will 
. al not pay for the postage and stationery needed 
In answer to this communication, to transact business with them ? 
the publisher’s attention was directed 
to the following statement, which may : : 
be set down as representing the view ADVERTISING is considered by many 
which the advertising agent is likely to rome 4 So a a: 
take of the question at issue: thus & happens that by far the greater 
OE t question which every publish. POTt#O of all the money which is set 
; 7 ait apart for this purpose is wasted. Pro- 


er has to meet and decide for pe ged is this: 7 ; 4 “tt . 
Is the Agent's commission, ly allowed, fessional services in this line have just 














> 


pets I Bhar Alger | meet as wide a range of value as in the med- 
commission’ It may be taken as established, i-4) or the legal profession.—Bridge- 


that the better the r—the more it is peas 4 . 
sought by ad lower the rate of man, Birmingham & Co.'s Bulletin. 








PRINTERS’ INK 
THE JOHN F. PHILLIPS, AD- 
VERTISING CO. 


‘J'm hurt,” he said,“‘but am not slain. 
I'll lay me down and rest awhile. 
And then get up and fight again.”’ 
—Old Ballad. 


Tue J. F. Puitiips Apv’sInG Co. ) 

NEWSPAPER ADVERTISING, . 
29 PaRK Row, N. Y.,Nov. 25, 1889. ) 
Messrs. George P. Rowell & Co., Io 

Spruce street, City: 

GENTLEMEN—The little article pub- 
lished in your last issue of PRINTERS’ 
INK seems to have done me consider- 
able damage, although I assume that 
your motives in giving the article pub- 
lication were favorable toward me. 

On Saturday I had two letters in the 
same mail, each publisher referring to 
the notice, and saying that he would 
throw our advertisements out. 

I wish you would be kind enough to 
make a little effort in my behalf in 
your next issue to straighten this ques- 
tion out. You might say that the 
J. F. Phillips Advertising Company 
has nothing whatever to do with the 
old matters of Jno. F. Phillips & Co. 
in existence prior to January 1 last. 

We are meeting all bills with a fair 
degree of promptness, and the writer is 
doing all in his power to put himself in 
a position to fix up old matters. 

Trusting you will do the right thing 
in this matter, 

I am, very truly yours, 
Jno. F. PHILLIPs. 


> 


Mr. GEORGE M,. BRENNAN, the new 
manager of the New York office of the 
American Newspaper Publishers’ Asso- 
ciation, was at one time editor of the 
American Newspaper Directory and 
afterward a special advertising agent 
for various out-of-town newspapers. 


THe New York World has started 
Miss Nelly Bly, one of its enterprising 
female reporters, on an attempt to cir- 
cumnavigate the globe in seventy-five 
days. Miss Bly left New York No- 
vember 14, and if no accident occurs 
she will be back in the World office on 
the morning of January 27, 1890. Mr. 
John Brisben Walker, the proprietor of 
the Cosmopolitan Magazine, has dis- 
patched Miss Elizabeth Bizland on a 
similar trip in the opposite direction, 
and it is said that he has wagered the 
World $1,000 to $500 that she will beat 
Miss Bly. 
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A MILLION POSTAGE STAMPS 
COLLECTED. 
To the Editor of the Tribune. 

Str: A collection of 1,000,000 cancelled 
postage stamps was made at Cedar Rapids, 
lowa, this summer. A gentleman said he 
would give $100 toward securing a home in 
the Old Ladies’ Refuge, provided the presi- 
dent of that institution would secure him 
1,000,ceo stamps. The newspapers took up 
the subject, and Colonel A. R, West, of ** The 
Press,”’ reported over 1,100, 
lected. The $100 was paid and a home se- 
cured for an indigent old lady The stamps 
nearly fill an ordinary wagon bed. A gentle- 
man in Memphis, Mo., bought the lot. 

M. SHAFFER, 


Keokuk, Iowa, Nov. 8, 1389. 


900 


©o stamps col- 


Many years ago a dealer in postage 
stamps in a German city, advertised 
that for every million stamps (cancelled 
or otherwise) forwarded to him he 
would endow a bed for poor people in 
a hospital. Charitable people in all 
countries immediately commenced send- 
ing him large quantities of stamps, 
which he converted to his own use. 
Although the fraud has been exposed 
time and time again the swindler was, 
at last reports, doing an extensive and 
profitable trade in the stamps furnished 
him by the deluded ones, 

- 


WHY THE ADVERTISER DEALS WITH 
THE ADVERTISING AGENT.—The gen- 
eral advertiser, finding by experience 
that he could purchase as much or more 
service for the same money by dealing 
with the agencies as with the publish- 
ers direct, and be saved all the cost and 
anoyance of placing, looking after and 
paying for his advertising, has very 
naturally drifted almost entirely into 
the hands of the agencies. Attempt to 
talk with almost any of the large adver- 
tisers and you will be almost immediate- 
ly cut off with the information that such 
an agency places all our advertising, 
and that ends the matter. What is the 
result? The agencies control the situ- 
tion. The advertiser will not listen to 
the publisher, so the agencies not only 
dictate the price but the publications 
into which the advertising shall go as 
well.— National Journalist. 

- e 

ADVERTISERS who prepare their own 
announcements should state ina brief, 
concise manner what they have to offer, 
avoiding exaggerations, giving facts 
and making no promises or induce- 
ments inconsistent with truth, avoiding 
tedious details.— William Hicks, Ad- 
vertising Agent. 
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A JOURNAL FOR ADVERTISERS. 





GEO. P. ROWELL & CO., 
Office: No, ro Spruce St., New York. 





PUBLISHERS. 






Printers’ Ink is issued on the first and 
fifteenth of each month. Subscription Price: 
One Dollar a year in advance ; single copies, 
Five Cents. No back numbers. 

ADVERTISEMENTS inserted at Twenty-five 
Cents a nonpareil line, Twenty-five Dollars 
a page. First or Last Page One Hundred 
Dollars, each issue. Second page, next to the 
Last Page, or page first following reading 
matter, Fifty Dollars, each issue. 














NEW YORK, DECEMBER 1, 1880. 





TO BE ISSUED WEEKLY. 











Such is the favor with which this 
little publication: PRINTERS’ INK—A 
Journal for Advertisers, is received by 
the public, that we are able to an- 
nounce that, commencing Wednesday, 
January 1, 1890, it will be issued weekly. 

The growth of the subscription list 
has been such that we can and do 
guarantee to our advertisers for 1890, 
a regular issue of 20,000 copies. 

To avoid any possible cause of dis- 
satisfaction, the Weekly edition will be 
sent to all subscribers to the Semi- 
monthly, for the full time for which 
the subscription has been paid. 

Advertisers want PRINTERS’ INK be- 
cause it instructs them concerning the 
preparation and placing of effective 
advertising. 

Newspaper men want it because it 
contains arguments which favor adver- 
tising, and which can be used to ad- 
vantage in inducing a larger advertis- 
ing patronage from local customers : 
they also subscribe for duplicate copies 
for the purpose of presenting compli- 
mentary subscriptions to advertising 
patrons, looking for their profit in the 
probability that the perusal of this lit- 
tle journal will tend to make large ad- 
vertisers of small ones, and still larger 
of the great ones. 

Having decided, as stated above, to 
issue Printers’ INK weekly during 
the coming year, and having already 
sufficient indications of the apprecia- 
























PRINTERS’ INK. 


tion in which the paper is held to 
enable us to guarantee for it a regular 
edition exceeding 20,000 copies in 
1890, we are led to a re-consideration 
of the question of rates for advertise- 
ments to-be inserted in PRINTERS’ INK. 

The advertising rates now are 25 
cents a line and $25 a page; but the 
value of an advertisement in this little 
paper depends very much on the fact 
that the space which has been devoted 
to advertising has always been kept 
small; the space has been, is, and 
must be limited, and consequently the 
price of an advertisement in its columns 
cannot, and must not be cheap. 

Advertisements, after the 
January, will be set in agate type, 100 
lines to the column, 200 lines to the 
page. At 25 cents a line the price for 
a page will be $50; one-half page, 
$25 ; one-fourth page, $12.50. 

It is believed to be advisable to ad- 
here to the line price, after the new 
year, for the purpose of keeping the 
advertising pages within the narrow 
limits necessary to maintain their stand- 
ard of value. 

But with the view of being assured 
a regular income, we are, however, 
willing to receive a few advertising 
orders, for the coming year, from some 
among the very small number of se- 
lected papers to which this communi- 
cation is addressed at $25 a page each 
issue. 

A page may be ordered for one 
time, a month, three months, or a 
year; for every issue, for once a 
month, or for once a quarter. What- 
ever is ordered now, or previous to 
December 31st, 1889, can be had at 
$25 per page, $100 a month, $325 a 
quarter, $1,300 a year. -~ 

A consideration of these facts is re- 
spectfully asked. 

Geo. P. Rowe Lt & Co., Publishers, 
10 Spruce Street, New York. 


Ist of 





THERE can be no arbitrary, fixed or 
technical rules for advertising, but 
there are certain guiding principles, 
which, once learned, are a great benefit 
to the advertiser. 








PRIN 


Ir anybody has written a better 
paper on newspaper methods than that 
of Major W. J. Richards, of India- 
napolis, read at the meeting of the Na 
tional Editorial Association at Detroit, 
PRINTERS’ INK has not happened to 


come across it. 


A MAN may know just what he 


wants to say in his advertisement, and 
yet arrange his matter so carelessly, so 
illogically, or so blindly as to cause it 
to lose all effect. 

———— 

Ir will pay a person who desires to 
write good and effective advertisements 
to read all the advertisements which are 
inserted the by Mr. 
Frank Siddalls, of Philadelphia, a man 
who manufactures and sells soap. Mr. 
Siddalls was the originator of the ex- 
pression: ‘‘ Don’t be but his 
most effective advertisements are like 
those which have recently appeared in 
the newspapers, and which say that his 
soap is good, give the reasons why it is 


in newspapers 


a clam!” 


good, and urge the people to buy it 
and try it by arguments which are rea- 
and cannot, therefore, fail to 
Siddalls is no clam! 


sonable, 


be effective. 


THE position taken by the leading 
advertising agencies upon the subject 
of the continued recognition by pub- 
lishers of those advertising agents who 
once failed and afterwards con- 
tinued to do business as agents, either 


have 


in the same or some similar name, or 


as a corporation, was pretty clearly set 
forth at the time of the agents’ confer- 
ence with the members of the American 
Newspaper Publishers’ Association, in 
the following words : 

“The General Advertising Agency which 
has once demonstrated its inability to con- 
duct its business with so much of success as 
to be able to meet obligations as they mature, 
should not be permitted to continue. 

“It is a trust of too great importance. 

‘A man who has an established credit in 
the 15,000 newspaper offices of this country to 
the amount of $0 in each may incur an in- 
debtedness of $1 50,000 in one day. 

yhen a savings bank fails, its conductors 
go out of the busmess and leave it to more 
successful hands: it should be the same with 
an advertis‘ng agency, and it is true that al- 
though some do go on after a failure, none 
such have ever made a conspicuous success,’ 
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‘TERS’ INK. 5 


SPECIAL NOTICES. 


Advertisements under this head, without any 
display, inserted at Ye. a line each issue. 


VOR SALE -An 
paper, in one 


established Republican 
of South-West Missouri's 
best towns. Circulation, 1,300; cash busi 
ness, $5,500 yearly. Those meaning business 
only, need apply. Good reasons for selling. 
Apply for particulars, to 
ALPHA, P. O. Box 672, N. Y. City. 

Weekly 
ub 


TPVHE NEW YORK PRESS; Daily, 

and Sunday : THe PREss was first 
lished December 1, 1887. Cireulation Feb 
ruary 1, 1888, 26,550. Circulation June 1, 45,944. 
Circulation August 1, 66,482. Circulation Sep- 
tember 1, 76,480. Circulation October 1, 90,970. 
Cireulat! on_ October 27, 100,064. Circulation 
November 7, 254,346. Advertisers should ob 
serve and use the NEW Y ORE PRESS. 


YOLLEGE anp SCHOOL The New Monthly 
Maxazine for Teachers, Students and Par 
ents. 10c.a number; $1 a year. Send for ee 
men number. CoLLEeGe & ScHOOL, Utica, N.Y 


York aper 


VOR SALE.—A we ell equiped ed 
York State. 


in a growing tow n in 
Circulation over 2,200; adve etteing | and job 
patronage first class. Terms $3,° 
apply unless business is aod wy 

aper,” P. O. Box 672, New York City 


INKS 1 for. Typewriter Circu 

lars.—We manufacture INKS for this 
special purpose—purple, blue, or any speci 
fied shade—in cans from one pound upwards. 
Price, $1.50 a pound. Address W. D. WILSON 
PRINTING INK Co. (Limited), 140 William St., 
New York 


YOLORED 


I ARGE ADVERTISERS—Who are in need 
4 of the services of a gentleman, capable 
of taking entire charge, and who has a Na 
tional reputation as a successful advertising 
man, should address for particulars, W. M.T., 

care 8. C, Beckwith, Tribune B’ld’g, N. Y. City. 

will buy a prosperous Demo- 
e) cratic newspaper ina beautiful, healthy 
Hudson River city. Office finely equipped 
One-half cash, balance out of profits; or 
present owner will retain half interest until 
yurchaser sees his way clear to secure all. 
Right man can clear purchase money in 3 
years, over all expenses. Reason for selling : 
two offices—cannot attend to both. For par 
ticulars, call on or address GIBB BROS., 
Printers, 57 Rose St., New York. 


N THE Best 


7,500 


Pennsy!l 
Daily 
CRIST 


Farm County in 

vania, WEEKLY COURANT and 
News. Big circulations. Low Rates. 
& PASCHALL, Columbia, Pa. 


TF\HE LEWISTON JOURNAL bas a larger 

circulation than any other political 
paper in the State of Maine. The Evening 
Journal issues three editions daily. The 
Weekly Journal has an actual circulation of 
more than 15,000 copies. and is the only 
secular paper in the State to which the 
American Newspaper Directory gives the 


“ Bull’s-Eye.” 

To advertise thoroughly in the City of 
Lewiston advertisers must use the Daily 
Journal. To advertise most economically 
over the entire State of Maine every adver- 
tiser is obliged to use the Weekly Journal. 

Complete files and advertising rates may 
be found at the office of Geo, Rowell & 
Co., 10 Spruce St., New York, who are the 
special agents for ‘the Lewiston Journal. 


TYVHE NEWS AND SE SENTINEL, published at 

Colebrook, Coos Co., N. H. Mrs. E. 8. 
CUMMINGS, Prop. The best advertisi 
medium in Northern Coos. Circulation 1 ot 


UDGE. NEW YORK CITY. Weekly. [l- 
e lustrated. Everybody knows about it. 
All large advertisers use it. A trial will con- 
vince any one of its merits. 
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TITH DICK’S MAILER, in 10 hours, EacH 
of six Experts, unaided, fits for the 
mail-bags 20,000 Inter-Oceans; 3 a second have 
been stamped. Undying list “ Rights” are 
one cent for every address in weekly average; 
a mailer, $10.25. No agents. Get your send 
off by writing to inventor, Rev. Rost. Dick, 
alo, N. Y. 


OLDEN DAYS, Philadelphia, Pa. 

W weekly paper for young people. Strictly 
first-class and a first-class advertising med- 
ium, costing less than one cent a line for 
each thousand of actual circulation. For 

rticulars address Geo. P. ROWELL & Co., 10 

pruce St., New York. 

UILDING AT BARGAIN for Manufactur 
ing. Complete Publishing Plant for sale. 
Six acres of land; brick building, 300 feet 
long, centrally located, at Greenfield, Mass. ; 
situated on two lines of railroad, with easy 
and direct access to New York, Boston and 
the West ; spur track entire length of build- 
ing; contains two 60-horse power steel boil 
ers, shafting, steam heat, concrete floors, 
ample water supply, at high pressure; also 
containing a very large and complete print- 
ing and publishing plant, consisting of five 
large cylinder Eee. other steam job 
presses, cutters, folders, wire stitchers. large 
amount of book and job type, which has 
been used for electrotyping ; complete elec- 
are ag etc. A splendid chance for 
ready-print, patent outsides, reprints, or for 
a patent medicine manufacturer, or other 
large advertiser. Real estate and printing 
lant will be sold separately, if desired. 
ilding adapted forany kind of manufac- 
turing. Low price; easy terms. Address 
E. H. PALMER, 246 Devonshire St., Boston. 


HE BURLINGTON FREE PRESS, Bur- 
lington, Vermont, gives advertisers a 
circulation—Daily, 3,500; Weekly, 
6.000. Positively the largest circulation in the 
State. An advertisement which does not go 
into the Free PREss cannot accomplish its 
full mission in Vermont. Same rate to every- 
body. Address FREE PRESS ASSOCIATION, 
Burlington, Vt. 











News and Notes, 


The American Newspaper Publish- 
ers’ Association intend to issue a pub- 
lication called the Newspaper Record : 
it will be devoted to the interests of 
the Association and the publishing 
and advertising field generally. 

A country publisher makes the follow- 
ing proposition to those desiring a 
small amount of fame at a low figure : 

GREENVILLE, Pa. 

Dear Sir—We herewith send you a sample 
copy of the new paper published in this place. 
For one dollar in advance we will send you 
the paper one year, and also publish a short 
biographical sketch of your life, providing you 
furnish the data for the same, free of charge. 

As soon as you send in your subscription we 
will furnish you with blanks for filling out for 
the sketch. ‘THe INDEPeNDENT Pus. Co. 

The first printing press set up in 
America was in the autumn of 1638, at 
Cambridge, it is said, and the original 
printer was Stephen Daye. 


The New York Ledger will hence- 
forth be issued asa sixteen-page paper, 
profusely illustrated, and will admit 
advertisements to its last page. 


PRINTERS’ INK, . 


The third annual meeting of the 
United Typothetze was held at St. 
Louis last month. A resolution was 
adopted approving the general princi- 
ple of copyright, and especially the 
provision that all copyrighted books 
shall be printed in the United States. 
A report was adopted very strongly 
condemning the ‘‘ unjust practices of 
certain type-founders, press-builders 
and dealers in printers’ supplies gener- 
ally,” in furnishing outfits to irrespon- 
sible parties, taking the plant on mort- 
gage sale and continuing its operation, 
supplying material at cheaper rates 
than are charged to the legitimate craft, 
etc. Another report was adopted fav- 
oring an apprenticeship system, and 
one In opposition to any reduction of 
the hours of labor. 


Messrs. C. E. Raymond and C. M. 
Pond have purchased the H. P. Hub- 
bard Advertising Agency, of New 
Haven, Ct., Mr. Hubbard having re- 
tired, says the American Advertiser 
Reporter. It is understood to be a 
part of the terms of the transfer that 
the name under which the business is 
to be conducted is to be changed with- 
in six months. 


W. J. Arkell, the publisher of Judge, 
etc., recently offered $100,000 a year 
for five years for the privilege of using 
the backs of postage stamps for adver- 
tising purposes, Postmaster-General 
Wanamaker has refused to accept the 
offer, holding that it is unlawful to al- 
low the use of postage stamps for adver- 
tising purposes, and that he has no au- 
thority to modify the law in any par- 
ticular. 

L. Lum Smith, editor of the 4 gents’ 
Herald, convicted of libeling Anthony 
Comstock, of the New York Society for 
the Suppression of Vice, was yesterday, 
at Philadelphia, sentenced to six 
months’ imprisonment, says the New 
York Zimes of November 23. 


Mr. S. S. Vreeland, of 150 Nassau 
street, is now the special New York 
agent for the Columbus Dispatch and 
the Philadelphia Zvening Call. 

The St. Paul (Minn.) Pioncer Press 
celebrated its fortieth anniversary on 
November g by formally opening its 
fine new building. The building is thir- 
teen stories high, built of granite and 
pressed brick, and in addition to the 
editorial, composing and press-rooms, 
contains one hundred and sixty busi- 
ness offices. 
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THEHOUSEWIFE! 


_ Christmas Number opens with the 
first. chapter of 


TRIP" coy or HOUSeWife 
Elizabeth Stuart Phelps 


Author of ** The Gates Ajar.*’ 
more beautiful story this gifted author bas 
st written, The scene is laid in the plague 
ken city of Jacksonville ; and the experi- 
ences of ** TRIP are related in so 
thrilling a way that each reader feels him- 
self a party in the soul-stirring incidents 
that overtake the hero and bis friends, 
and must be the better for the acquaint 
anceship with the noble qualities of 
*“* TRIP.’ “ THe Dunns’ Cuetst 
was,” by DAVID LOWREY, anda 
Christmas story for children, complete the 
fiction. “ Tue Sreaminc Urn of 
MES. JOHN SHERW oon, 
the authority on etiquette, answers many 
questions for those desirous of giving an 
~4 ‘* AFTERNOON Tea,” in the most approved 
Yfashion. EMMA MOFFETT 
TYWNG coutributes a paper on “ Hoit- 
DAY GAMES AND Decorations,” that will 
aid the home decorator to give those 
festive touches to house and table so de 
sirable at Christmas time, and also sug- 
gest novel means of diversion. In ** Prac- 
ricAL Dress,” JENNY JUNE dis- 
cusses “* FasHronaBLe Faps in Decors- 
rion,” * Waxcxkinc Hints,” “ ReEcEPTION 
Gowns,” *“* Eventnc Dress ror Girts,” 
“Artistic Harts,” ‘Hosiery AND 
Gtoves,’ and tells the home dressmaker 
“How To Finisu A Dress.” For the window gardeners what GEORGE B. KNAPP 
has to say about plants must prove timely. CHRISTIN E THERHUNE HER- 
BRICK talks about the “ Emrtovers anp Emptoyev.” MARIA PARLOA brings 
to the Kitchen Department a wealth of ideas for those interested in her subject. 
With poems by ROSE HAWTHORN LATHROP and H,. G. HAW- 
THORN E and the Chat-box and Needleworker full of good things, the December 
Housewflfe is a paper replete with holiday cheer, making one of the finest and choicest 
numbers ever issued. 


The Best Illustrated Monthly in the World for 50 Centsa Vear,. 


THEHOUSEWIFE; 


Is NOW published from NEW YORK CITY. 


PRESENT SUBSCRIPTION LIST (1889) - - ABOVE - - {00,000 
CIRCULATION ABSOLUTELY CUARANTEED. 
Affidavit, or N. Y. Post Office Receipt, furnished whenever desired 
All advertisements must reach Business Office, 111 Nassau St., N. Y. City, by 
10th of the month next preceding date of issue. 


ADVERTISING RATES. 
Ordinary displayed advertisements ; 80 cents per agate line. 
DISCOUNTS. 
; months, or roo lines........... : - * aa 5 | Per cent. 


* ago ° ware . e'seee - . 1 

















“ 


12 os or 5a . . 
Reading notices not desired ; but, if insisted upon, will be accepted at 81 -50 oor r agate line 
for entire space ‘occupied, subject to above time and space discounts, 
Bills payable monthly. Cash with order from advertisers unknown to us. 
HOUSEWIFE PUBLISHING Co., NEW YORK CITY, N. Y. 


Advertisements received through any responsible advertising agency. 
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1889 30,000 


Fourteenth Year. Circulation. 


The 


Wisconsin 
Agriculturist, 





Dear Sir:- Q, recy EUS le ct 22nd 1889. 


Replying to your favor asking what has been the result 
of the small advertisement in the Wisconsin Agriculturist,would 
say that from a $15.00 "ad" we received orders from parties 
mentioning the paper to the amount of$695.00. It is useless 
say more. We shall continue-to use the paper as we consider 
one of the best mediums we use, 


Yours very truly, 


Dictated by Turner. GEO. ERTEL 





Twice a Month. 


Published at Chicago Office : 
RACINE, WISCONSIN. 87 and 89 DEARBORN 8T. 





PRINTERS’ 


‘The Central Baptist, 


Electrotypes of Christmas Scenes and Sub 
jects. Proof sent on receipt of 15c. in stamps. 
Address the Press ENGRAVING Co., 88 Centre 
Street New York. 


The Gospel Banner 


A RELIGIOUS FAMILY WEEKLY, 
Published in 
AUGUSTA, ME., By THE B. A. MEAD CO., 


IS SOUGHT BY ADVERTISERS, 


Because it has a larger circulation among 
Universalists of Maine, New Hampshire, Ver 
mont and Connecticut than any other religi 
ous weekly. 

Because it has nearly double the general 
circulation of any religious weekly published 
in those four States. 

Because it circulates in every one of the 
United States. 


WEST SHORE is the 4 hamteomett il 
lustrated weekly in 
America, and _ the only illustrated Journal 
west of the Rocky Mountains. Circulates 
everywhere in the West. Sample copies and 
other information cheerfully furnished. L. 
SAMUEL, Publisher, Portland, Oregon. 


SPECIAL AGENTS WANTED 


or Vest Shore,” the handsomest weekly 
Illustrated Pap er in America. Address 
WEST SHORE,” Portland, Oregon. 





DO YOU WISH TO REACH 4 
TRY THE 
COLUMBIA REPUBLICAN, x 


(Average Circulation 2,575.) 
TO JUDGE OF ITS CHARACTER SEND 4 


FOR SAMPLE COPY. 


RATES For 4 »proved advertising E 


ferniok ed on application to R 
REPUBLICAN, Hudson, N. Y. Ss 
Geo. P. Rowe & Co., AGENTS. 


YOUNG AND OLD READ 


OUR YOUTH, and are delighted as well as 
instructed by it. Naturally, such a paper 
would be a valuable advertising medium. 
That it is, is abundantly proved by the fact 
that those who once use it continue their pat- 
ronage. Sixteen pages weekly, handsomely 
printed, beautifully illustrated. Advertising 
space limited to two pages. Goes every- 
where. Circulation guaranteed. Only first- 
class advertisements inserted. For samples, 
me &c., address C. P, Cueney, care 
Hunt & Eaton, 805 Broadway, New York. 





| New York Office, - - 


INK. 169 


ST. LOUIS and KANSAS CITY, 
The oldest and the leading Baptist newspa 
per west of the Mississippi River, has an in- 
telligent, appreciative, prosperous and pro 
gressive constituency, whose response to 
advertisements is uniformly satisfactory. 
LARGEST CIRCULATION! 

BEST ADVERTISING MEDIUM! ! 


Johnson Co., Missouri. 


If you wish to reach the best agricultural 
county in the United States, put the 


JOURNAL-DEMOCRAT 


on your list. 


Address THE JOURNAL-DEMOCRAT, 
WaARRE NSBU RG, Mo. 











NEW YORK, FRIDAY, NOY. 15, 1889, 








+ Messrs. George P. Rowell & Co., who understand 

the character and standing of American newspe- 
pers better, perhaps, than any other like agency, 
have gust issued their newspaper Directory for the 
current year. It is full of most valuable informa- 
tion in regard to all the newspapers published in 
the United States, Nova Scotia, British Colombia, 
&c., and is 4 marvel of careful arrangement, 


THE SAN FRANCISCO 


Evening Bulletin, 


ESTABLISHED 1855, 


CIRCULATION, - 17,000. 


Is the leading Avening Journad in circulation 
and influence west of the Rocky Mountains. 


It is Valuable 


for the following reasons : 


to Advertisers 


It has a long-sustained circulation among a 
prosperous class of re aders, who have learned 
to appreciate its special value, 

Every page contains fresh telegraphic or 
local news, affording every advertisement in 
its columns a good position. 


The Weekly Bulletin 


CIRCULATION, - 20,000. 


Is the largest and best weekly newspaper pub- 
lished in the West, and is in every respect a 
first-class Family paper. For rates and sam- 
ple copy address 


The Bulletin, 


SAN FRANCISCO, 


Or F. K. MISCH, Eastern Manager, 
- go Potter Building 





PRINTERS’ INK. 


Facts :the : Advertiser : Should : Know! 








THE NATIONAL STOCKMAN AND FARMER 





OHIO 


(LLINO!S 20,781 


1,272 











We have no secrets ; 41,589 copies each week to 


¥ 
4» 


O70 post-offices in these ten states is a showing of 
which we are not ashamed. Our paper goes regu- 
larly to 631 other post-offices, but this map represents 
our special field, and in it our circulation is steadily 
increasing. These statements are based on an actual 
count of our regular mailing list, November 21, 1889. 
Our smallest issue the past two months contained 
44,640 copies, and the average issue for the past three 
months has been 
45,120 COPIES PER WEEK! 
See a copy before placing your advertising. Esti- 
mates cheerfully furnished on eny time or space you 
may desire. 
AXTELL, RUSH & CO., Publishers, 
203 Shady Avenue, Pittsburgh, Pa. 





PRINTERS’ INK. 


To FLORISTS, 
SEEDSMEN, 
NUBRSERYM™MEN: 


You can sell your goods in over 240,000 
Homes, if you go about it in the right 
way. Some of these people buy garden 
seeds, some flower seeds, some growing plants, 
but all of them in some way can be your cus- 
tomers, if you choose to make them so, 

The way to reach them is through their 
favorite religious weekly paper, The women 
of the family read them thoroughly, So do 
some of the men; the women will tell the 
other men about your seeds, if it’s necessary 
they should know. 

We have fifteen of just that kind of papers 


The Sunday School Times. One inch costs 
The Presbyterian, 

The Lutheran Observer, 
The National Baptist. to the inch) 


in these (14 lines 


The Christian Standard. 
The Presbyterian Journal. 15 Papers 
The Episcopal Recorder, | x time. ...€29.40 
The Reformed Church 
Messenger, 

The Christian Instructor, 3 months. 30s. 7¢ 
The Christian Statesman, 
The Christian Recorder, 

The Lutheran, | space at exactly 
The Baltimore Baptist. 

The Episcopal Methodist. 
The Presbyterian Observer, ) prices. 


1 month... 1os.84 
More or less 
proportionate 


If you want to know more about them, 
write to us, stating what you want to know. 

If you place your business with an adver- 
tising agent, ask him about these papers, and 
see that he puts some or all of them on your 


list. 


The Religious Press Ass'n, 


1001 Chestnut St., Phila, Pa. 





PRINTERS’ INk. 


E ery 


Union Signal, 


WITH A PAID YEARLY CIRCULATION 


69,000 Copies 


WEEKLY, 
Going Almost Entirely to Married Women— 
Heads of Families— 


IS ACKNOWLEDGED BY 


S E E D S M E No | To be Unsurpassed as an 
F L 0 R 1 S T S_ Advertising Medium. 


** Swamped with orders,’’ a Boston firm 
said in telling of the results of a 55 line ad- 
vertisement for four weeks. 


Only a Limited Space is Devoted to Advertisements 
ADDRESS FOR RATES, 
C. W. PAINE, Advt. Manager, 
161 LA SALLE ST., CHICAGO; 


Or GEO. P. ROWELL & CO., 10 Spruce St., N. Y. 





PRINTERS’ INK. 


To THe HorticuLTuRAL [TRADES 


GREETING.—This is simply to remark that 
we have cut discounts to Advertising Agents 
down to a low figure. So if you are placing 
your order through an agent, you may have 
to INSIST on his including 7he Amencan 
Garden, to prevent substitution of a less valu- 
able medium. YOU know well enough that 
there is NO OTHER WAY so low in cost 
for the results secured, for reaching the best 
grade of Horticultural Buyers. 

With the January issue the Garden appears 
in the magazine form. That number will also 
be our Special Holiday Edition, be superb in 
quality, beautiful in appearance and by far the 
finest and largest in size and circulation of 
any number we have ever sent out. 


The January number closes on Dec. 8th. 


GARDEN PUBLISHING CO. (L’T’D), 
10 Spruce St., New York. 





PRINTERS’ INK. 





"What Brooklyn Talks Of,” 


I am glad to hear of the prosperity of “ The 
Standard-Union” under its present manage- 
ment. ‘There seems to have been something 
of a fatality about the name “The Union,” 
which has never made much money for any 
of its several owners, and there are people in 
Brooklyn who believe that this name is an in- 
cubus, that a paper, no matter how good it 
might be, could not rise superior to. But in 
spite of the name, it now appears that “The 
Standard-Union”’ is on a paying basis. This 
is probably due to the fact that an energetic 
business man is at the head of it. One of the 
new features that “The Standard-Union” has 
introduced is that of having now and then 
signed editorials written by various prominent 
citizens. Among the contributors thus far 
have been Robert D. Benedict, Judah B. Vor- 
hees, the Rey. Dr. Behrends, and the Rev. 
William H. Ingersoll. Others are promised, 
and the new departure promises to be success- 
ful and may be a permanent feature of this 
journal. There is certainly room in Brooklyn 
for more than one prosperous Republican 
newspaper, and if the present proprietors of 
“The Standard-Union” make a paper deserv- 
ing of support it will be pretty sure to receive 
the support to which it is entitled. 

—New York Tribune, Nov. 24, 1889. 
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Cause and Effect. 
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NEw York, Nov 20, 1889. 
The circulation of THE VoIcE 
from Sept. Ist to date: 


September 5, . - ° {30,000 
~ 12, 130,000 


~¢ 19, 138,000 

as 26, 142,000 
October 3, 147,000 
” 10, 200,000 

17, 201,000 

24, 220,000 

31, 200,000 

November /7, - - ° - 150,000 


Any one can verify these figures 


at our office, 18 & 20 Astor Place. 


ROCHESTER, N. Y. 

“It affords us pleasure to state that THE 
Voice, in which we have advertised for over two 
years, has been the most profitable medium in 
which we have ever invested. We have never 
before given a testimonial of this kind, but feel 
under obligation to let you know how well 
satisfied we have been with it as an advertising 


medium. 
“ Witmotr CastTLe & Co.” 


Other advertisers tell us the same thing. In- 


clude THE 


VoIcE in your next list and see if 


your experience isn’t the same. 


FUNK & WAGNALLS, PusLisHers. 


GEORGE BATTEN, Apv. MANAGER, 
18 aND 2) Astor PLace, New Yor« Ciry. 





: 
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Our Country Home 


PUBLISHED MONTHLY. 
At 88 FULTON St., New York Cirty, N. Y. 
A Progressive Agricultural Journal, 


Comprising Twenty Pages of Interesting, Instructive and 


Practical Matter for the Farmer and his Family. 
CIRCULATION 
Over 100,000 Copies 


MONTHLY. 





We will accept business from any responsible advertiser, or 
advertising agency, subject to proof of a circulation of over 
100,000 copies monthly, or make no charge. Receipts of the 
N. Y. Post Office to be our proof. 

Write at once for Sample Copy. 





ADVERTISING RATES. 
Ordinary advertisements, 60 cents per agate line. Reading Notices, $1.00 per count line. 
DISCOUNTS. 


6 months 
12 months 


SPACE DISCOUNTS. 
On a single advertisement measuring (or, if a reading notice, counting) 150 lines, 5 per cent. 
On a single advertisement measuring (or, if a reading notice, counting) 300 lines, 10 per cent. 
On a single advertisement measuring (or, if a reading notice, counting) 500 lines, 15 per cent. 














PRINTERS’ INK. 


The Argonaut. 


Is the only High-Class Political and Literary Weekly on the 
Pacific Coast. 


The Argonaut. 


Has a Larger Circulation than any Paper on the Pacific Coast, 
except Three San Francisco Dailies. 


The Argonaut. 


Has a Larger Circulation than its Publishers claim, for every 
week there pass through the San Francisco P. O. 
thousands of single-stamped copies, 
forwarded by subscribers, 
to their friends, 


213 GRANT AVENUE, - - - SAN FRANCISCO, CAL. 


The Housekeeper. 


A JOURNAL OF DOMESTIC ECONOMY. 


—=- + ee - 


Published SEMI-MONTHLY, at MINNEAPOLIS, Minn. 
CIRCULATION, 120,000 ! 


Large Quantity. Good Quality. Advertising Space Limited. 


“eo 


THE HOUSEKEEPER is published on the 1st and 15th of each month. 
It circulates among the mothers and daughters of the country. Advertisements in 
Ine Hovusekeerer adapted to this class of readers bring quick returns, 


ADVERTISING RATES: 
Ordinary Advertising, per agate line, each insertion.. 
Reading Notices, per linc, each insertion 


SCALE OF DISCOUNTS. 

12 consecutive insertions : 500 lines. . 5 per cent. 
18 “ “ =e 8 lets © : : a 
4 ~@ 1m ona Jn. ie 6 Ts 

= Either one of the above scales of discounts may be taken, but under no circum- 
stances can they be combined on the same order. sods 

_ Copy for advertisement should be in not less than one month before date of publication. 

We do not guarantee positions. . NP 

Advertisements received through any responsible advertising agency. 
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Statement of Circulation. 


The issues of the STAR-SAYINGS, Sr. 
Louis, Mo., for the months of August, Sep- 


tember and October, 1889, have been as follows: 


AUGUST. SEPTEMBER. OCTOBER. 
28,650 
28,600 
28,700 
28,700 
27,400 
34,700 
28,800 


28,750 
28,750 
24,750 








a tts EBs CB RAST BIEBEE BALERS L AED LSI ELDAR SES TLE EIIS 


B..i.-ch a 


SUMMARY: 
Total for August, - . : 888,350 
Total for September, - - - $76,950 
Total for October, - 910,000 





2,675,000 
Daily average, . + < (“Siero 


I hereby certify the above to be true and correct. 
CHAS. A. GITCHELL, Business Manager. 


Sworn to and subscribed before me } 
this Fw day of November, 1889. » 
erm expires July 5, 1893. ) 


JAMES R. CAMERON, Notary Public, 
City or St. Louts, Mo. 





PRINTERS’ INK. 
OFFICIAL TIME SCHEDULE 


OF THE 


BEE FLYER 


OVER THE 





UNION 


Known| Baga | Known 


Cireulation. [L" Circulation. 











CARRYING THE 


Omaha Sunday Bee, 


(EXCLUSIVELY, CIRCULATION OVER 21,000) 


From OMAHA to GRAND ISLAND, HASTINGS, KEARNEY, 
Intermediate and Connecting Points. 
Commencing Sunday, Oct. 6, 1889. 
I77 MILES. 
ee 


SCcHrREDUI:E. 


Omaha sos soso es B20 AM Ar. SCHUYLER. 

End of Double Track Sees 235 Ben 

Gilmore. 0 - > OL. U MBUS.. 
cosooe ‘ >a 7a 





oe Piet ees subseeecuegeiin ” “ Silver Creek 
Elkhorn neoue = © . BE tectastsaecote ° 
Waterloo. . ; sendoc peseeseesGe “ Clarks < 
* “ Thummel. 
. Cc > fed - ALG 1Ty. 
E REMONT.. 


= “ Lockwood 
North Bend... vf 507 “* ‘ GRAND ISL AND.. 
Bay State....... janed 10“ “ HASTINGS.. 


Rogers 
CONNECTIONS. 
REMONT: With train No. 68, Superior ey F. a &M.V.R.R. With train No. 3, 
Fremont and Long Pine Div. F. E. & M. 
\NWOOD: With train No. 55, Hastings Branch F. E. & M. R. R. 
\ND ISLAND: With train No. 19, Grand Island po Norih Platte Div. U. P. Ry. With 
train No. 4, St. J. & G. L 
TINGS: With train No. 2,B. & M. R. R. 


— 


KNOWN CIRCULATION. 


OMAHA DAILY BEE, - ° 
OMAHA SUNDAY BEE, 
OMAHA WEEKLY BEE, 


A. FRANK RICHARDSON, 


SPECIAL AGENT, 


13.14 & 16 Tribune BY’dg, N. Y. 667 “The Rookery,” Chicago. 
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Are You an Advertiser? 


Nam ee 


fe ban SP 





Some Martrers 


TO | 


Tuinx Apout. 
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THE LARGE CITIES OF THE CENTRAL STATES ARE 0 
DETROIT, CLEVELAND, PITTSBURGH, CINCINNATI, ST. LOUIS, ac 
INDIANAPOLIS and CHICAGO. “i 





} 
| 
; 
FOR EVERY 
| GENERAL ADVERTISER 
| 


The Populations of Six of the Cities are as follows: Al 
DET ag - - - - - - - 190,000 
CLEVELAND, - - 254,000 A] 
PITTSBURGH (with Allegheny Cc ity), . - 289,000 ’ 
CINOINN ATI, - - - - - 300,000 nis 
ST. LOUIS. - - - - - - 450,000 ae 


INDIANAPOLIS, ~ - - - - - 76,000 
TOTAL, - - - - - 1,559,000 








DETROIT - te CLEVELAND, - 140 Miles. ; 
CLEVELAND - to PITTSBURGH, - 150 Miles. (rit 
PITTSBURGH - to CINCINNATI, - 315 Miles. 

CINCINNATI - te ST. LOUIS, - 340 Miles. el 


ST. LOUIS to INDIANAPOL _ 240 Miles. ‘ 
INDIANAPOLIS, to DETROIT, 250 Miles. ne 


It will readily be seen, by the distances between them, that each of these cities has 
territory not encroached upon by that of either of the others. 


HE POPULATIONS of the cities of the United States are estimated to be ab 





_ Tl 


15,000,000. The total populations of these six cities referred to are over one-tenth t fam 
entire city population of the United States. 
They are all situated in the central States, and comparatively near together. 
Situated as they are, freight rates will average much less from most points of the coun 
than to any like population. 





DAILY CIRCULATIONS. 
DETROIT NEWS, - - - - - 
CLEVELAND P. 


46,009 

RESS, 40,000 
PITTSBURGH CHRONICLE TELEGRAPH, - - - - 22,000 
CINCINNATI POST, - : - - §6,000 
8T. LOUIS CHRONIC CLE, - - - - - : - 27,000 
INDIANAPOLIS SUN, - - - - : - - - 2,000 


TOTAL, - - - - - . ° 


Or, about an average of one paper to every seven people. 
Can you duplicate this Total Daily Circulation in these cities? 
WEEKLY CIRGULA TIONS. 





THE DETROIT SUNDAY NEWS, - 39,000 
THE WEEKLY PITTSBURGH CHRONICLE TELEGRAPH, - 27,000 
THE ECHO (The Weekly of the Scripps’ League Dailies) - - 15,000 





We can give you considerably more information about these papers, as to their standings 
class of circulation, rates, etc., if you will address the 


FOREIGN ADVERTISING DEPARTMENT, 
C. J. BILLSON, Manager, 
86 AND 87 TRIBUNE BUILDING, NEW YORK. 








: fa 
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dings 
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Over a Million=— 

















=/|Each Issue! 


ALLEN’S LISTS. 


Should the circulation of the regular issues run below 
One Million, at any time, | will make a discount, to each 
,dvertiser, in exact proportion. 


Afldavit of Circulation of all issues farnished cach Advertiser monthly 








Any other reasonable proof and information will gladly be fur- 
nished at any time. 
[he Periodicals of Allen’s Lists circulate mainly in the 
omes of the better classes of the masses in the Country dis- 
cts and Villages. Including the borrowing demand, it is be- 
eved that over 1,250,000 homes are reached each month, or 
ne-fifth of all the Country and Village homesin the United States. 
Each month, the periodicals of Allen’s Lists reach 
FAGT: g Over one million two hundred and fifty thousand 


amilies, who live mainly in the villages and country districts. 


FACT: ‘irculation each month over. - 1,000,000 copies. 
= The borrowing demand, 


distvicts, for such first-class Sesboaicade 


n titree Allen’s Lists, is known to be enor- 


A 1 have the best of evidence that 
conth it exeeeds - - - - 250,000 copies. 


fotal number of families reached each } 


nonth, over =- - - - $1,260,000 
* g 95 per cent of the circulation of the periodicals of 
- Allen's Lists is in the villages and country districts. 
F al he periodicals reach all parts of every State and 
. .T erritory. 


ose the 18th of each Month, sharp, prior to the date af the periodicais. 


E. C. ALLEN, "=" Allen’s Lists, 
Augusta, Maine. 
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PRINTERS’ 
| WE HAVE JUST ISSUED 


To Conduct the Business | 


OF OUR 
Newspaper 
Advertising Bureau 








INK. 


A NEW EDITION OF OUR BOOK 
CALLED 


_Newspapar== 


Advertising. 
It has 232 pages, and among its contents 


in such a manner that every publisher shall be | may be named the following Lists and Cata 


gladto receive our orders for advertising, at 
the lowest price which he is willing to accept 
from any one ; and at the same time be willing 
to allow our patrons every concession which can 
under any circumstances be permitted in the 
matter of choice position or editorial mention, 
Geo, P, Rowg.t & Co., 10 Spruce St., N. Y. 





0-0-0 0-0-0090 0-0-0-0-0-— 





American 
T 
Newspaper 
Directory 


FOR 


I $389 


TWENTY-FIRST ANNUAL VOLUME, 


Fifteen Hundred and Thirty-Six Pages. 


PRICE, FIVE DOLLARS. 


This work is the source of information on 
Statistics of Newspapers in the United States 
and Canada. 

Advertisers, Advertising Agents, Fditors, 
Politicians and the Departments of the Gov- 
ernment rely upon its statements as the recog- 
nized authority. 

It gives a brief description of each place in 
which newspapers are published, stating name 
of county, population of place, etc., etc. 

It give the names of all Newspapers and 
other Periodicals. 

It gives the Politics, Religion, Class or 
Characteristics. 

It gives the Days of Issue. 

It gives the Editor’s name. 

It gives the Publisher's name. 

It gives the Size of the Paper. 

It gives the Subscription price. 

It gives the Date of Establishment. 

It gives the Circulation. 

It gives the names of all papers in each 
County, and also shows the geographical sec- 
tion of the State the County is located in. 

It also contains many valuable tables and 
classifications. 

Sent to any address on receipt of price, by 

GEO. P, ROWELL & CO., Publishers, 
(Newspaper Advertising Bureau), 
to Spruce St., New York. 


logues of Newpapers :— 
DAILY NEWSPAPERSIN NEW YORK 
CITY, with their Advertising Rates. 
DAILY NEWSPAPERS IN CITIES 
having more than 150,000 population, omitting 


| all but the best. 


DAILY NEWSPAPERS IN CITIES 
having more than 20,000 population, omitting 
all but the best. 

THE BEST LIST OF LOCAL NEWs 
PAPERS, covering every town of over s, 
population and every important county sea 

ONE NEWSPAPER IN ASTATE. The 
best one for an advertiser to use if he will use 
but one, 

STATE COMBINATIONS OF DAIL\ 
and Weekly Newspapers, in which advertise- 
ments are inserted at half price. 

A SMALL LIST OF NEWSPAPERS 
in which to advertise every section of | 
country: being a choice selection made ut 
with great care, guided by long experience. 

LARGEST CIRCULATIONS. A com- 
plete list of all American papers issuing re, 
larly more than 25,000 copies. 

NINE BARGAINS IN ADVERTISIN( 
(For Experimentors.) 

BARGAINS IN ADVERTISING in Daily 
Newspapers in many principal cities and towns 
a List which offers peculiar inducements | 
some advertisers. 

CLASS JOURNALS, an extensive cat 
logue of the very best. 

6,652 VILLAGE 
NEWSPAPERS, in 
which advertisements | 
are inserted for $46.85 
a line and appear in 
the whole lot — one- 
half of all the Ameri- 
can Weeklies. haar 

Sook sent to any address for Thirty Cents. 
Address Gro. P. Roweir & Co., New York 


SEND THE CASH 
And Say What You----:: 
**+* Want to Accomplish. 


A small expenditure in advertising in a jud 
ous selection of newspapers is often cx 
plated by persons who have not a clear idea 4 





| to what publications should be taken or the cost 


A FREE copy of the AMERICAN NEWSPAPER | 


Drrecrory will be sent, Carriage Paid, to any 
person who is a patron of Gro, P. Roweir 
Co's Advertising Bureau, to the amount of 
Fifty 


0-0-0 000000000 








they consequently find a difficulty in carrying 
out the plan without having the cost exceed the 
amount contemplated. Such persons do we! 
to send the copy of the advertisement and 4 
check for the amount of money to be used, ' 
Geo, P. Rowell & Co.’s Newspaper Advertis 
ing Bureau, ro Spruce St., New York, an¢ 
leave the selection of papers and the number 
of insertions in each to be determined by the 
experience and judgment. In that way 
advertiser gets the best service possible for (0 
money he expends, and the work is prompt) 
done—no time being lost in correspondence. 
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THE EVENING WISCONSIN BUILDING. 


Advertising Rates—The Evening Wisconsin. 


iches., One 


$1.40 
2.80 
4.20 
5.60 


Time. 


One 


Month. 


$14.00 
28.00 
42.00 
56.00 


Twelve 
Months. 
$120.00 
240.00 
360.00 





Advertising 


One 
Time. 
$2.10 

4.20 

6.30 

8.40 


Rates—The Weekly Wisconsin. 


480.00 





One 


Month. 


$7.84 


15.68 


23. 
31.36 


| Twelve 


| Months, 


$70.00 
140.00 
210.00 
230.00 





Every other day, 20 per cent. 
than one-half the above rates. 

Next to reading matter, 124% per cent. 
extra. 

Top of column, 124 per cent. extra. 

Top of column and next to reading, 25 
per cent. extra. 

Reading notices Daily, 30 cents per 
line; Weekly, 50 cents per line. 

Wants, For Sale and other classified 
ads., 5 cents per line. 

Largest circulation in the State, both 
Daily and Weekly, 15,000 and 25,000. 

Population of Milwaukee, 225,000, 

Cramer, Aikens & Cramer, 


MILWAUKEE wis. 


more 
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Miscellanies. 


AFFORDING FACILITIES. 


Stranger—Want a b goed item ? 

City Editor—Why, y 

Stranger—Well, Dn j just going home unex- 
pectedly with two friends and a set of poker- 
chips, and I thought perhaps you'd like to 
have your war-correspondent see my wife re- 
ceive us.—/udge. 


The mpenpapet of the future—to- ‘ 
morrow’s.—Puck, 


t [Father (to Editor)—I would like Pon 
to give my son achance in your petals offi: 

Editor—What can the boy 

Father—Well, at first ef pe do any- 
thing more than edit your paper and take gen- 
eral charge of the mecbaaiod depen but 
later on, when he learns sense, he'll be handy 
to have around to wash windows, keep lamp 
chimneys clean and sift ashes—Norwalk 
Record, 


Country Editor—I would like to see 
some of your long-tailed coats. 
Clothing Dealer—Something fashionable, | 


su 

Poitor—1 don’t care a cent about that. My 
wife has puta dark-blue skylight in my dove- 
colored Sunday pants, and I want a coat long 
enough to conceal the evidences of my being 
an editor and having to feed myself to a cane- 
bottomed chair seven days in the week.— 
Texas Siftings. 


‘** What is this scandal about Wana- 
maker?” 

** Why, he uses his inside knowledge of the 
weather bureau to help business along. He 
has information about the weather twelve 
hours in advance, and knows exactly what to 
display in his windows, parasols or umbrel- 
las, patent leathers or goloshes. "—Munsey's 
Weekd: ly. 


Behind the Times—Its publishers,— 
Puck, 


Newspaper Bore—Anything new ? 
Paragrapher (with dignity)—T his, sir, is the 
humorous department.—_New York Weekly. 


Grocer—I’ve got a lot of Limburger 
cheese that I’m going to advertise for sale at 
cost. Can you suggest some taking head-line 
for the ad ? 

Editor—How would ‘‘ UNAppROACHABLE 
BarGAIN ”’ suit you ?—Z xchange. 


A GRATEFUL CITIZEN, 
Citizen (to country editor)—That 


was a very handsome notice you gave me in 
this week’s paper, Shears, and I called in to-— 


ont 
Country Editor—Er—to subscribe for a 
ear? 
Citizen—N—no; to see if you had an odd 
copy lying about anywhere.— 7e.ras Si/tings. 


Editor (to gentleman just arrived)— 
We don’t want any poetry. 

Gentleman—No ? 

Editor—Nor prose. 

Gentleman—No? 

Editor—Nor blank verse. 

Gentleman—How would a two-dollar bill 
suit you for a year’s subscription in advance ? 

Editor—Why, my dear sir, why didn't you 
say soat first? (To office boy): James, give 
this gentleman a couple of chairs and the 
floor to spit on.— Yonkers Gazette. ; 


‘*Is there any opening here for an 
intellectual writer?” asked a seedy individual 
of the editor, one afternoon. 

“Yes, my friend,” replied the man of quills, 

‘a considerate carpenter, foreseeing your 
visit, left an opening for you. Turn the knob 
to the right ?”"— Washington Critic. . 


Moneybags—Advertising, my dear 
boy, always pays, 

y oungblood—It hasn’t paid me, 

‘* What do you mean?’ 

“* Nothing, except that father advertised me 
in the papers a while ago, and I haven't been 
able to get tick anywhere since.’’— 7 %d-Bits. 





—$—$$—____ 
A man writes me that he can swear 
in seven different languages. He says his 
style of delivery is effective, and he can swear 
the smoothest and vilest of any man in the 
swearistic field. He wants to hire out to com- 
positors on large dailies, and claims than in 
ten hours he can do all their swearing for a week 
with his tongue tied behind him, Give him a 
call and listen to his blued-edged words of in- 
spired eloquence.—San Francisco Wasp. 


‘* Shut up your cu board and come 
along o’ me,” said the policeman, as he pulled 
the upper on to the lower-case, ‘and arrested 
the compositor.— Printing Trades Jour nal 


WIT AFTER THE NEW YORK ‘“‘SUN. 


Honey Bee—How is buzziness with 
ou? 
Humble Bee—Humming. 

First Teamster—How’s your trade? 
Second Teamster— Driving. 

Clam—How are your prospects? 
Oyster—Opening. 

agon—Who spoke? 

Wheel—One of our felloes. 

Wagon— What is the matter? 
Wheel—We're tired.— Leavenworth Sun. 





Printers’ Ink: New York, December 1, 1889. 





